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GIVE BLOOD: FOR THE FIRST TIME AND FOREVER.
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Background: AVIS (Italian Blood Volunteers Association) is a not for profit and private association 
founded in 1927 with the aim of granting an adequate supply of blood and blood components. AVIS 
is constantly working in three main fields: the promotion of periodical, voluntary, anonymous, 
associated and non-remunerated donation, the call for donors and the collection of blood and 
plasma.

Aims: In recent years AVIS has intensified efforts aimed at promoting blood donation, donor 
retention, healthy lifestyles and volunteering. The use of social networks became increasingly 
important and gave the opportunity to develop new codes of interaction and communication 
which could reach  especially the younger members of the population. 

Methods: “Give blood for the first time and forever” is the claim of the new AVIS campaign for 
the promotion of blood donation, which was created in 2014 by the advertising agency Heads 
Collective. It features a tv and radio advert and six different image subjects conveyed through 
posters, postcards, banners, etc... 
The main goal is to show that we usually get scared by new experiences such as blood donation, 
but we would like to live them again when they prove to be positive and unforgettable events. 
With the aim of inviting people to tell their “first times” through images, videos and text messages, 
in June 2015 AVIS launched a web social contest connected to this campaign. 

Results: In 8 months, the adverts were viewed around 10.000 times on YouTube  and were 
broadcast on leading national and regional Italian TV and radio stations.  For the very first time 
in the history of AVIS, the campaign achieved the “Pubblicità Progresso” patronage, which is the 
most prestigious Italian acknowledgement for social and not for profit  PR and advertising projects. 

Conclusions: Promoting values such as solidarity and generosity and reaching people’s hearts is 
not an easy task. It needs a strong, direct and emotional message wich everyone could understand. 
The new AVIS campaign proves that storytelling can be a perfect technique for this task: it’s all 
about finding the right metaphors and the right images everybody can identify with.
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